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An activity will be 
pursued only if its 
benefits are equal to or 
greater than the costs

“A Man Who Has Made an Unwise Purchase”, 
The Art of Dr. Suess
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THINGS TO CONSIDER FROM A DESIGN PERSPECTIVE

▸ Attractiveness vs usability 

▸ page load time vs content value 

▸ 10 seconds is too long 

▸ Download time vs content value 

▸ this is more flexible, but it has to feel worth it 

▸ Attempts to up-sell a product are often viewed as an annoyance and can cost 
you users 

▸ Voice processing accuracy vs pulling out your phone 

▸ ‘Listen carefully to menu options’ vs pressing ‘0’



MY WEBPAGE!
Welcome to 

Focused on something you care about



Focused on something you care about, that takes 
space on the homepage to offer guidance, uses legible 
fonts, and (hopefully) does not irritate the senses.

My webpage
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CHALLENGES
▸ Designers don’t know what a user will perceive as a value add 

▸ new features often go unused by existing customers while 
adding complexity to the system 

▸ ‘cost’ is a relative term that is inherently flawed 

▸ low cost labor overseas can be a way to save ‘cost’, or get 
your product boycotted 

▸ environmental ramifications of your product are really hard 
to calculate





TEXT



QUESTIONS?
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